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For my personal branding | chose to combine a bird Aa Aa Katie Bedewi
of paradise plant with the first initial of my name and S Disbl ) | I
have the first initial of my last name behind it. | chose to wcear bisplay egular S
971) 777-024<
incorporate the bird of paradise which signifies joyful- 1( s o
. . . s Katicbedewimyportfolio.com
ness and excitement whichrelates to how I think of ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ o e
design and what | want my work to convey. .o .
s Y Y abcdefghijKImnopqrstuvwxyz abcdefghijklmnopqrstuvwxyz
1234567890 1234567890

(971) 777-0244

@ kariebedewimyportfolio.com

kbedewil@gmail.com




Rtk COAS

Sun-soaked, small-batch, and straight from the wild- Aa Aa

flower coast—Bee Coast Honey captures the golden

essence of nature in every jar, harvested with care and Casablanca Degular

rooted in sustainable beekeeping, this brand is all about

keeping things raw, real, and ridiculously good, blending ABCDEFGH”KLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ

coastal charm with a modern twist to bring the buzz . .
to your table—pure honey, no fuss, just the sweet stuff, abcdefghlemnopqrsi’uvwxyz abcdefghijkimnoparstuvwxyz

exactly how nature intended. 1234567890 1234567890
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Phudon is a cohesive and visually appealing brand that Aa FAVQRITE Sl
reflects the fusion of traditional Asian elements with Rock 11 A a
modern design aesthetics, evolving into a food truck ockwe Roboto
that combines the classic flavors of Vietnamese pho
and Japanese udon, creating a modern take that blends ABCDEFCGHITIKLMNOPORSTUVWXYZ
traditional flavors into a bold and diverse new cuisine, bedefahi ,klI ¢ Q ABCDEFGHIJKLMNOPQRSTUVWXY/Z
all while delivering an unforgettable dining experience abcdelgnl)Rimnopqrsituvwxyz ab C d efgh| Jk|mﬂ Op q rstuvwxyz il
rooted in culture, creativity, and culinary innovation. 1234567890
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PHUDON

SMALL BITES

CRISPY WAGYU GYOZA
Truffle soy, black garlic aioli, and crispy shallots

BANG BANG SHRIMP BAO
Crispy tempura shrimp, spicy aioli,
pickled daikon, and soft bao bun

KIMCHI MAC & CHEESE BALLS
Cheddar-gochujang sauce, crispy
panko, and scallion

THAI CHILI GARLIC EDAMAME
Tossed in spicy chili oil, garlic, and sesame

KARAAGE CHICKEN BITES
Japanese-style crispy chicken,
yuzu kosho mayo, and furikake

YUZU LEMONADE SPARKLER
Fresh yuzu, sparkling soda, and honey

MANGO & LYCHEE ICED TEA

House-brewed tea, mango puree, and lychee syrup

THAI COFFEE NITRO BREW

Cold brew coffee, cold foam, and cinnamon

DRINKS

BOWLS & PLATES

KOREAN BBQ BEEF BOWL
Marinated short rib, kimchi fried rice, fried egg,
and gochujang drizzle

TOKYO TRUFFLE RAMEN
Slow-braised pork belly, truffle-infused
tonkotsu broth, and miso butter corn

SPICY LEMON CHICKEN BOWL
Grilled lemongrass chicken, coconut
jasmine rice, and Thai basil slaw

MISO-GLAZED SALMON BOWL
Soy ginger glaze, crispy shallots, pickled
cucumber, and sesame rice

SICHUAN FIRE NOODLES
Hand-pulled noodles, spicy mala sauce,
crushed peanuts, and scallion

THAI SHRIMP FRIED RICE
Wok-tossed jasmine rice, grilled shrimp,
cashews, golden raisins, and Thai basil

MALA TOFU & NOODLES
Crispy mapo-style tofu, Szechuan peppercorn
sauce, hand-pulled noodles, and scallions

CHEESESTEAK RICE BOWL
Korean BBQ ribeye, melted cheese, caramelized
onions, and spicy aioli over sesame rice

PANDAN COCONUT SLUSH

Blended coconut milk, and toasted coconut flakes

DRAGON FRUIT LEMONADE

Fresh-squeezed lemon, dragon fruit puree, and honey

MATCHAYUZU FIZZ

Sparkling yuzu soda, matcha syrup, and mint

SPECITALS

PHUDON CRUNCH WRAP
Crispy pork belly, kimchi slaw, spicy aioli,
wrapped in a grilled tortilla

SPICY TUNA POKE TACOS
Crispy wonton shells, yuzu aioli,
avocado, and jalapefio

PEKING DUCK QUESADILLA
Hoisin glaze, scallion, melted mozzarella,
and chili crisp

STDES

FURIKAKE GARLIC FRIES
Tossed in togarashi, seaweed flakes,
and garlic butter

THAI COCONUT SLAW
Shredded cabbage, mango, toasted peanuts,
and chili lime dressing

MISO BUTTER CORN
Charred corn, miso butter drizzle,
and togarashi seasoning

JAPANESTE SWEET POTATO FRIES

Tossed in furikake, served with black garlic mayo

DESSERT

MATCHA CHURROS

Crispy matcha-dusted churros, and miso caramel dip

BLACK SESAME SOFT SERVE

Honeycomb, crushed peanuts, and yuzu zest

THAI TEA CHEESECAKE BITES

Mini NY-style cheesecake infused with Thai tea

1

Asian Fusion, Street Style

Bringing bold flavors to every corner

phudoneats com
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CLOTHING

BUILD YOUR STYLE WITH

TIMELESS PiECES

We design timeless products with distinctive details and thoughtful
construction. Quality and longevity set our products apart. We focus on
creating pieces that our customers love, keep and pass on — one of the
most scalable ways we can lower our impact.

Tory’s collections have evolved, becoming more personal and intuitive.
Her design philosophy is defined by innovative materials, eclectic juxtapo-
sitions of color, and the tension of past and present.

Rooted in timeless elegance and forward-thinking A A A a
design, the 2024 Annual Report reflects a year of inno- .
vation, growth, and purpose for Tory Burch. Blending COPPERPLATE Univers

bold visual storytelling with refined typography, this
report celebrates the brand's continued commitment

to empowering women globally, while highlighting key ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHUKLMNOPORSTUVWXYZ

achievements in sustainability, retail expansion, and ABCDEFGHIJKLMNOPQRSTUVWXYZ adeefgh Ukl m nopqrstuvwxyz
product innovation. Inspired by the brand's signature 1234567890 1234567890 Annigis
balance of classic and modern, the design captures

both the spirit of the Tory Burch woman and the future

she's shaping, offering a compelling narrative that ! a

honors the past while embracing what lies ahead with Sy T

clarity, confidence, and style.

Lao
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CLOTHING

BUILD YOUR STYLE WITH
TIMELESS PIECES

We design timeless products with distinctive details and thoughtful
construction. Quality and longevity set our products apart. We focus on
creating pieces that our customers love, keep and pass on — one of the
most scalable ways we can lower our impact.

Tory’s collections have evolved, becoming more personal and intuitive.
Her design philosophy is defined by innovative materials, eclectic juxtapo-
sitions of color, and the tension of past and present.

HANDBAGS

MATCH WITH A
LASTING BAG

Since 2019, we have worked with the Leather Group — an internationally
ecognized organization that helps ensures manufacturing facilities

meet internationally established social and environmental standards by
improving chemical management, and waste and energy use.

Over 90% of our leather s from Leather Working Group Certified
Tannerfes that have achieved the silver and gold medal rating.

—— |

ENHANCE WITH
VERSITILE Apbp-oNs

We are committed to increasing the use of lower-impact,
preferred materials and processes while maintaining the
design, quality and durability that distinguish our brand.
We are actively working across our supply chain to trace
the origin of our primary raw materials and transition
collections to preferred, lower-impact and innovative
materials. In keeping with our responsible sourcing values,
we do not use fur in our products.

2024
FINANCIALS

n Fiscal 2022 includes worldwide sales of Tory Burch products
through 825 retail stores (including concessions) and
ccommerce sites, through 2,742 wholesale doors, as well as
through product and geographic licensing arrangements.

Accessories @ Handbags @ America

Clothing @ orer @ 'nernational

2024 Total Revenue

Fl NA N c IA L 8 Wl Cash Flow Statement
STATEMENTS -

Adjustments to reconcile net income to net ¢

Depreciation and amortization
Provision for bad debt
Balance Sheet Sham bsed compansaiion SR
December 28, |4 Excess tass benefit from share-based c

2024 A Deferred income taxes

ASSETS 3 Other net
Current Assets g Changes in operating assets and lial
Cash and cash equivalents $ £ Increase in trade accounts
Short-term investments 3 (Increase) decreass in i
Trade accounts receivable Increase in other assets
Inventories
Other current assets £
Total current assets : Increase in other liabilities
Property and equipment, net ] : Net cash provided by opperating a
Long term investments
Goodwill Equity-method investment
Deferred income taxes Distributor acquisitions, net of cash acquired
Other assets. Purchases of property and equipment $
Total assets s Repayments from (loans to) suppliers and related pa;
LIABILITIES AND STOCKHOLDERS’ EQUITY Purchase of investments
Current liabilities Proceeds from maturities and sales of investments
Accounts payable Net cash used in investing activities
Accured liabilities CASH FLOWS FROM FINANCING ACTIVITIES
Current portion of long-term debt Dividend payments
Total current liabilities Repurchases of common stock
Long-term debt Repayment of long-term debt
Other liabilities Borrowing under revolving credit facility
Total liabilities Repayment of revolving credit facility
Stockholders’ Equity: Proceeds from share-bases awards
Preffered stock Taxes paid to net settle share based awards
Common stock
Additional pain-in-capital
Accumulated deficit
Accumulated other comprehensive loss
Total stockholders’ equity
Total liabilities and stockholders’ equity $

s

OUR PURPOSE
AND VALUES

Our company was founded to
inspire and empower women
around the world to live in full
color with character, beauty and
confidence. This purpose extends
from the high-quality, beautifully
designed products we offer our
customers to how we conduct
our business; it also infuses the
way we look at our impact on the
broader community. Empowering
women is the company’s guiding
principle, underpinning the design
philosophy and company culture,
and driving the work of the Tory
Burch Foundation

Since our founding in 2004, our
core Buddy Values have shaped
our culture, our decision-making,
investments and the standards

we set for ourselves. Across the
‘company we have been working
1o transition our products and
packaging to alternative materials
and processes, minimize our waste,
understand our environmental
footprint and ensure our teams are
diverse and our culture inclusive.

MEET

Thibault

Villet

President of

Asia-Pacific
Matt Region
Marcotte

- .

\e encourage our employees and our suppliers to raise concerns:
about violations of our Code of Conduct, other policies, or any law.
e provide an ethics hotline to our employees that is maintained
by independent third-party operators through which concerns may
be raised anonymously and we encourage suppliers to report their:
concerns via email to: il i .com. We i i all
concerns that are raised and prohibit any form of retaliation against
anyone who has put forward a concern.

A LETTER TO OUR

SHAREHOLDERS

PARTNERS & SUPPLIERS
We invest in long-term partnerships, with many suppliers havi ) ; e £ B
grown alongside our brand over the past 20 years. W look for pat Supply Chain Verification & Training
who share our values and commitment to fair working conditions,
and maintain best-in-class social and environmental standards,
transparently, empower their workers and lower their impact,

ENVIRONMENTAL IMPACT

From design, materials and packaging to manufacturing and
transportation, we are actively working to measure and reduce o T To ensure fair working conditions and high ethical conduct, we
impact. In 2021, we began conducting an annual comprehensive conduct independent, third-party audits of key suppliers, including
footprint across our value chain — Scopes 1, 2 and 3 — from E all direct suppliers. New suppliers are subject to au before orders
materials to finished product, and are using that baseline to infor will be placed with them; existing suppliers are subject to audits on
reduction strategy. Additionally, we are partnering with key suppl a reqular basis and we require customized corrective action plans to
measure the envi impact of their ing operations, continuously improve conditions in our supply chain.
identify opportunities to reduce that footprint and trace the origin 3

of priority raw materials. We have collected verified environm AllTory Burch employees undergo annual training on the Tory Burch
data, using the Higg FEM, from suppliers that represent over 70% Code of Conduct. We also train suppliers on our Vendor Code of:

our purchase volume in order to shape how we collaborate with 4 Conduct, including forced labor updates, and the Tory Burch sourcing
strategic partners on resources like energy and water. - teams are trained on supply chain risks and traceabi objectives.

WOMEN’S EMPOWERMENT IN
’\"oua Porwzl

THE SUPPLY CHAIN
Since 2018, we've impacted thousands of workers through ol 5 [ v

partnership with RISE: Reimagining Industry to Support Equali 3
(formerly known as HERProject). This industry collaboration / g

advances gender equality in global supply chains by strengtheni

knowledge for workers and embedding gender equality in bus

practice. We also partner with artisans through the non-profit

create beautiful handcrafted products, helping to support finan

independence and preserve cultural traditions in the commu
where these handworkers live.

ETHICAL PRODUCTION ;
Tory Burch is committed to holding itself and its suppliers to the

highest legal and ethical standards. This includes our dedicati
ethical and fair working conditions throughout our supply ch:

Before engaging in business with a new supplier or subcontractor, we
Conduct an initial screening to assess potential risk, including potential
risk for forced and child labor. If any such risk is identified, we would

not approve work with that supplier. We engage a third-party to support
our due diligence efforts, both at the outset of the relationship and on
an on-going basis.

Our Vendor Code of Conduct sets forth our standards for legal
ethical conduct in the supply chain, and is based on internati
accepted principles, including the International Labor Organi
Declaration on the Fundamental Principles and Rights atWol
suppliers are required to comply with our Vendor Code of Co
which iscrimination and women's ri
working hours, wages and benefits, health and safety, freed
association and collective bargaining, and environmental p
addition to forced and child labor.

BuDDY’S VALUES

Our Company Culture

DITpP

THE

The ideals our company lives by, named after
Tory's father who always treated everyone
with kindness and respect. Family is where it
starts for Tory, be it her children, her brothers,
or her friends and colleagues.

Buddy and Reva are a constant source of
inspiration — both how they lived and their
incredible sense of style. They instilled in
Tory, from & young age, a belief in herself
and that she could achieve anything.

Pierre-Yves
Rousell

Ch

Executive
Officer

president of
the Tory Burch
Foundation
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Bringing Italian tradition to the table, Gusto D'Oro pairs na m

artisanal pasta with packaging that's as refined as the -
Acumin Pro Jnell Rowndhand

product inside. Vertical stripes and golden tones evoke
warmth, quality, and heritage, while clean, cylindrical

7
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forms elevate shelf appeal and functionality. A bold ABCDEFGHI lKlM"ﬂPQﬂST“"W“Z m 6@@ ggwﬂ%f% | §
logotype anchors the brand with confident charm, and o : \
window cutouts give a peek at the pasta within. Each abcdefgh“klmnnpqrs‘“"w’wz W‘w Z \ \
variety—Fettuccine, Spaghetti, Fusilli—is thoughtfully 1234567890 a&cdg@@éhm@éqmawww §
labeled with elegant script, making this collection a 7937, 567 @ )

feast for both the eyes and the palate.
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GUSTO
D'ORO!

Gusto d'Oro is the pinnacle of italian pasta
craftsmanship, born in Emilia-Romagna and
made with the finest durum wheat and pure
Alpine spring water, and bronze-cut for a
rich, textured surface that captures every
sauce perfectly,creating an indulgent,

Nut_ritign Facts serving: 8 authentic experience. Once a cherished
:‘m""““ Al "_"""és‘:") I family secret, now a gourmet staple,
e ey | e ——_
(1% DV), Trans Fat 0g, Cholesterol Omg tothe world—where every biteis 2

(0% DV), Sodium 5mg (0% DV), Total celebration of tradition, flavor, and luwary,

Carbs 72g (26% DV), Dietary Fiber 3g Aol A culinary
(12% DV), Total Sugars 2g (Incl. 2g Added -
Sugars, 4% DV), Protein 12g, Calcium

(2% DV), Iron (10% DV).

PGPS o

11 § )
0OPPEEGG655 s o

The % Daily Value (DV) tells you how = e

much a nutrient in a serving of food — " comm——— o=
contributes to a daily diet basedon =

general nutrition advice for an intake of §

approximately 2,000 calories per day.
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EREL
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Rebel Riots redefines the classic Shirley Temple with a
boozy, cherry-kissed twist, and a punk rock edge. This
can brings the chaos of a night into the palm of your
hand. The rebelious energy of the design as well as the
jagged graphics bring the can nostalgia and anarchy.
Chaos is sweet for the ones that dont follow the rules.

Aa

Helvetica Neue

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkilmnopqgrstuvwxyz
1234567890

Aa

WALNUYT

ABCDEFGHIJKLMNOPORSTUVWIXYZ
ABCDEFGHIKIMNOPIRS TUVWIXYZ
1234567890

Rebel Riots is a bold and
rebellious twist on the classic
Shirley Temple, designed for
those who crave a little chaos in
their drink. With its vibrant
lemon-lime soda base, a splash
of grenacdline, and a kick of vodlka,
Rebel Riots brings the fun of a
Sweet, tangy cocktail in a can.
Petfect for anyone reacdly to
break free from the ordinary and
stir up a little excitement, this
drink combines nostalgia witha
Modern edge, making it the ideal
choice for those who want to
Start a riot, one sip at a time.

Nutrition Facts

Serving Size 1Can

Amount per serving

Calories

Total Fat Og
Sodium 45mg
Total Carbs 30g
Total Sugars 39g

Protein Og :
__——-_'-—
9 DV= % Daily Value
Not a significan source of saturated fat, tr
fat, cholesterol, dietary fiber, vitamin D,
calcium, iron, and potassium.

ans

Ingredients: jodka
Carbonated Cherry Soda, Grenadine syruvp,\O
(or Rum), Cola (optional), Lime Juice (optiondl)
Natural Flavors, Citric Acid, Sodium Benzoate
(Preservative), Artificial and Natural Colors
Distributed by Rebel Riots INC

123 Rebel Lane, Suite 456 Revolt City
Phone: (555) 123-4567  Website:1e

RC 98765
Iriotscom




The Storvy of the

Shelby Cob

in Five Cars

This editorial spread features an article about the
creation of the Shelby Colbra. The importance of Carrol
Shelbys innovation and idea to put a V-8 engine into
asmall british car goes on to show the significance of
this car. Throughout the spreads | only use the vintage
and original logo but the end is with the new logo and its
meant to give a sneak peak into where this renowned
car willgo in the future.

Aa

Miicrogramma

ABCDEFGHIJKLIVINOPQRSTU-

VWXYZ

abcdefghijkimnopqgrstuvwxyz
1234567890

Aa

Helvetica

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
1234567890

The original

1962

CSX2000

The idea for the Cobra was
not that crazy: Take the lithe,
simple AC Ace and tuck a V-8
under the hood. Choosing
which engine came down to
Shelby’s business sense and
Chevrolet's lack of interest in
supporting the project. The
final choice—a Ford—was
likely an easier fit considering
the distributor location, but
Shelby and his team were
problem solvers who could
have easily found a work-
around, had they preferred
the Chevy mill.

“There’s
never enough
horsepower...

just not enough
traction.”

While many think Shelby
made only two versions of
the Cobra—those powered
by a 289-cubic-inch V-8 and
those by a 427-cubic-inch
V-8—the reality is more
nuanced. The first cars were
fitted with 260-cubic-inch
Ford V-8s backed by Borg

Hagerty | 6

Warner four-speed manual
transmissions. Starting with
chassis code CSX2000 in
1962, the first 75 cars got
the smaller-displacement
V-8. Each of the remaining
51 early-production cars
got a larger, 289 cubic-inch

“W’s a lot easier
to slow a car
down than to
speed it up.”

The driver’s

choice

The slight increase in engine
displacement was a great
choice, and it created what
Cobra aficionados say is the
best car if you really want
to drive. Look no further
than The Barn Find Hunter
himself, Tom Cotter, who
has racked up hundreds of
thousands of miles in his
289-powered car.

The 289 was also a force to
be reckoned with on the
racetrack. They were rou-
tinely hassling Ferraris and

taking lunch money from
Corvettes. On track the cars
had a balance—if you can
call an overpowered British
roadster balanced at all—
that allowed drivers to shine.
Sadly, those racers were
shining from sweat due to
their car’s lack of a roof, That
problem brought in Peter
Brock and his team, who

1964

T

daytona coupe

together created ...

The specialist

Brock and his team were
less worried about sunburns
on drivers” necks than the
aerodynamic disadvantages
of the roofless design. Even
as the Ford 390 V-8s were

finding their way into Mark

11 Cobras, the aerodynamic
drag of the body was limit-
ing the Cobra’s performance

in a straight line. The result

of the project was the Day-
tona Coupe, which addeda
roof and Kamm-back rear
to create the first enclosed
Cobra in 1964,

The Daytona name came
from one of the tracks where
this new roofed car won,
Daytona Coupes also won
at Le Mans, Sebring, Monza,
and set endurance speed

shape of the Daytona coupe
even solved the high-speed
stability issues of the road-
ster. Aerodynamics, howev-
er, were not Carroll Shelby’s
thing. He liked horsepow-
er, and he returned to the
wroadster shape to create ...

"l don't think
there is anything
quite as
wonderful as a
427 Cobra."

The icon

Say “427” in the right crowd,
and everyone collectively
says “Cobra.” It’s a Shelby
fan's version of Marco Polo.
The Mark IIT was the prod-
uct of Ford, AC, and Shelby
working together to create
anew and improved car

that fit the design brief from
Shelby which was debuted

in 1965. Much of the hard-
ware on the earlier cars was
turned up to 11 in order to
fit the 427 side-oiler big-
block Ford, an engine that
had impressed Shelby in
racing versions of the Ford
Galaxie.

Spotting a 427 Cobra is easy

compared to the earlier
cars: The radiator opening
is larger, as are the fender
flares, which were enlarged
to fit new wheels and tires.
Underneath, the tubing
comprising the frame in-
creased in diameter, from 3
inches to 4. The traverse leaf
springs in the suspension
disappeared in favor of coil
springs at all four corners.
There were two versions

of the 427 available: The
standard ones that sported
425 hp and the compe-
tition cars that put out a
ground-pounding 485 hp.
That wasn't enough power
for Shelby, though, and his
lust for more created the
final form of the Cobra.

The absurd

1966

super snake

It's difficult to take some-
thing that is already over the
top and make it wilder, but
Shelby used a competition
Cobra to do exactly that, us-
ability be damned. The list of
what makes a car streetable

is short to a guy like Shelby:

mufflers, chrome bumpers,
and a windshield. Oh, and
two Paxton superchargers,
a subtle little upgrade. The

rumor mill says 800 hp was
churning under the hood of
the “Super Snake” and that
the cars were nearly un-
driveable, even when fitted
with an automatic transmis-
sion. Only two were created.
Only one, chassis C$X3015,
lives today; the other was
driven over a cliffand into
the Pacific Ocean.

“I've always
been asked,
‘What’s your
favorite car?’

I've always said,

‘The next one.™

Is that the entire history of
this unique American sports
car? Not hardly, but this list
should give you an idea of
why the Cobra became and
has stayed an icon of the car
world—possibly the most
duplicated car of all time
and a dream for many en-
thusiasts. The Cobra stands
as a car that could only have
been born when it was.
Something like it will likely
never happen again—no
matter how run-of-the-mill
an engine swap has become.

25 Greatest Mustangs

More than 10 million ponies have
left the stable since 1964. There
are the studs according to us.
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The Signs of London Type Booklet is a deep dive and A a

exploration into the typeface, Univers. With research U -

| found that Univers is used as the offical sighage in nivers

London. To give this booklet an extra twist | connected

it the iconic, Beatles and showcased many famous A B C D E FG H | J K |_ |V| N O PO_ R STU VWXYZ

landmarks that are throughout the city of London. .
abcdefghijklmnopgrstuvwxyz
1234567890

47 Light Condensed

The London Bridge, a historic and iconic London Bridge, famous

structure, spans the River Thames in the heart ery rhyme “London Bridge is Falling [ S0 and serves s a vital Uamp' m”“ link
of London. While the current incamation of the  was built by the Romans around 5 tomecting the City of Londc

bridge dates back to 1973, its history is rich time, various versions ‘ Beyond s functiona signifi 2

and stretches back over centuries. The original constructed and replaced. The prese holds cuturalimportance and offers breathtak-




Univers Throug

iIme

“From all these
experiences the
most important
thing | have learned
is that legibility and
beauty stand close
together and that .
type design, in its ~ e
restraint, should be

.
nivers is a Swiss neo-grotesque typ I

was designed by Adrian Frutiger released ir
i | It was originally published by Linotype. It
e o) Efyehwas cnnc_ls;«veq 28 | lar to Helvetica because both were base -
g?\mrr:‘slo;fmalelynmnm;degn:ﬁr: 3‘ typgfa_ces Akzi_denz Gro;esk released in 18 B e n
public in March 2000. Designed by a total of 27 styles within the Univers family it has a large
architects David Marks and Julia weights and widths which makes it more flexible than other fo
Berfcld e projecte SN i Because of the clear and objective forms the font has, it is |

sponsored by Britsn AITNeyEEEE e T | and suitible for almost any typographic need. Univers was one of
the time of its completion, it was

sy

the tallest observaronSInea : the first typefalce families to start th.e idea that a typeface y UN'VERS
the world, standing at 135 meters - should be consistent and related designs. Many past de :
(443 feet). Originally intended as 3 advertised under different names for each style to empha
a temporary structure, its popularity : they were not completely matching. Creating this matched
Li‘:utr"e 'otnbfg:ég':g :ksﬁr:r:ag::r! : of styles and weights, Univers allowed documents to be
N one consistent typefa}ce for all tgstwhxch made it eas

cally set documents in sans-serif type. Because of th

—Adrian Frutiger

only felt but not
several companies, with Merlin

Entertainments now operating it § | the “Swiss Style” of typagraphy for a neutral sans-serif 1 e perCIeved by the
as one of the city's top attractions. | reader.”

Big Ben, a prominent symbol of London, is

Winding Stroke

Wk

it contrsd

59 ulra condensed

47 lght condensed

57 condensed

67 bold condensed

45 light

56 roman

65 bold

75 black

53 extended

63 bold extended

73 black extended

93 extra black extended

The Long and

Thelong and ining o e toyour dor Wil e i,

['ve seen that road before

It always leads me here,

lead me to your door

The wild and windy night

that the rain washed away

Has left a pool of tears,
crying for the day

Why leave me standing here
Let me know the way
Many times I've been al
and many times |'ve cri
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many ways l've t
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housed within the iconic Elizabeth Tower at
the north end of the Palace of Westminster.
Officially named after sir Benjamin Hall, the
tower stands tall with its impressive clock and
resonant Great Bell. Weighing a substantial
13.5 tons, Big Ben, as the bell is affectionately
known, has become synonymous with the
entire clock tower. The construction of this
architectural marvel was completed in 1859,
with the clock's inagural chimes ringing out on

Beckett Denison and crafted by Ed
Dent, the clock's intricate mechani
a pendulum extending over three m
length. Its distinctive chimes, the re
Westminster Chimes, resound every.
and serve as a global auditory mar
tural and historical icon, Big Ben co
capture the imaginations of visitors
alike, standing as a testament t0
heritage and timeless architectural

amodern
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aturing multiple

London is known for its historic
landmarks, including the tower of
London, Buckingham Palace, the
~ Houses of Parliament, the London
eye, and St. Paul's Cathedral.

=xtended Oblique

Colophon

Univers, designed by Adrian Frutiger, embod-

ies a quest for universality in type design. It
aspires 1o transcend linguistic and cultural
boundaries, which then offers clarity and

legibiity in diverse applications. Univers has

an extensive family, featuring a spectrum of
weights and widths. This versatility empow-

their messages with precision, in print or

on the screen. Univers has left an indelible
mark on the world of typography. Its timeless
design has influenced many more typefac-
es, and its adoption in corporate branding,
signage, and editorial contexts underscores
its enduring relevance.
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ers designers with a rich palette to articulate
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been repurposed into WiFi
otspots, mini-lbraries,
Oreven coffee stands to
preseve their cultural
significance. Despite their

Symbol and a popula
touristattraction




Paris Opera Ballet
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+ ONEGIN « PrLay

The Paris Opera Ballet is a French ballet company that
is known as being one of the most prominent ballet
companies. This poster is meant to advertise the 2025
season with an extensive repertoire featuring ballets
like La Sylphide, Giselle, Onegin, and Play. The combina-
tion of the pointe shoes with the Eiffel Tower create a
striking image that celebrates classical ballet and Pa-
risian Heritage. It is a visual pas de deux between form
and movement, precision and poetry.
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