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Kate Sudderth is a graphic designer born and raised in Frisco, Texas, a 

small suburb outside Dallas. She loves trying and experiencing new things, 

spending time with friends and family, and watching movies. Kate  

also enjoys being challenged, working hard, and embracing everything  

life has to offer. 

Kate is a senior at Baylor University and will graduate in May 2024 with  

a BFA in Studio Art with a concentration in Graphic Design. At Baylor, Kate 

discovered a passion for Graphic Design. She loves the everything about  

the design process—the exploration, the creativity, and problem solving. 

Kate finished her internship in August at TPN Commerce, a successful 

advertising agency in Dallas, Texas, where she created web and print 

advertisements for notable clients like Walmart, Nonni’s, and Kroger. 

She looks forward to continuing to learn and grow in the fascinating 

world of visual communication.
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Kate Sudderth
Interstate Regular

Kate Sudderth
Sigurd Heavy

My personal identity manipulates typography in a way that created a simple yet bold and classy 

brandmark. The two letterforms were split in a way that created a relationship between them both. 

The Sigurd Heavy typeface was utilized to adhere to the classy and sophisticated style of the brand. 

A combination of a bolder typeface with a more simple typeface, Interstate Regular, was chosen in order 

to create visual contrast between the brandmark and the logotype. The color palette chosen consists 

of two colors that compliment each other while also adhering to the bold and simple contrast that the 

brand embodies.



“The Paris Rules!” project aimed to craft a captivating travel article for Vogue magazine, tailored to appeal 

to a younger and trendier audience. The approach for this project was to fill the article with a vibrant and 

dynamic aesthetic reflective of the colorful and lively essence of Paris. By using fun and vibrant duotones, 

the article became visually engaging, drawing readers into the vibrancy of the city. In terms of typography, 

a serif font was chosen to emphasize Paris’s distinctive classic elegance, adding a touch of sophistication 

to the overall design. The “Paris Rules!” project seeks to offer readers an immersive and enticing journey 

through the enchanting streets of Paris.

What to do

Pinault Collection

“Paris is ALWAYS 
 a good idea.” The most heavenly vintage jewelry  

shop in Paris! Dary’s carries truly  
exquisite pieces from the big houses  
to the unsigned. You must go!
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CHAIRMEN LETTER

CHILD-FOCUSED

For 69 years, Compassion has served vulnerable children living in 
poverty around the world. From our early beginnings working in Korea in 
1952, Compassion has since grown to partner with churches around the 
world and support over 2.1 million children. 

OUR MISSION is to release children 
from  poverty in Jesus’ name.
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Compassion Australia is a non-profit organization that helps to provide resources and love to children  

in extreme poverty. This annual report aimed to portray the organization’s 2021 results focusing  

on the kids happiness after receiving the aid, rather than showcasing the problem—extreme poverty.  

This was accomplished by the usage of colorful photography and a contemporary typography  

family and a vibrant color palette.





The Joyride Winery project aimed to establish a compelling brand identity and packaging design 

for a boutique winery situated in the heart of Napa Valley, California. Inspired by the nostalgia and 

craftsmanship of vintage automobiles, the approach revolved around integrating vintage car motifs 

such as chromeography into the logo type and incorporating interior stitching patterns to evoke a sense 

of nostalgia and elegance. By seamlessly blending elements of automotive heritage with the rich wine 

tradition of Napa Valley, the goal was to create a unique and memorable brand experience that resonates 

with wine enthusiasts, distinguishing Joyride Winery as a standout destination in the competitive 

Napa Valley wine market.
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The Howdy Cakes project aimed to establish a distinctive branding system for a bakery nestled in the 

vibrant city of Austin, Texas, merging the essence of Texas culture with the joy of indulging in cakes. 

The approach revolved around incorporating Texan motifs, with a particular emphasis on elements like the 

iconic cowboy boot pattern transformed into cake icing, alongside a carefully curated color palette. By 

seamlessly blending these Texan-inspired elements with the bakery’s identity, the goal was to create a brand 

that not only reflected the unique Texan twist and heritage of Howdy Cakes but also resonated with locals 

and visitors alike, inviting them to experience a delightful fusion of tradition and sweetness in every bite.
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Cakes with a Texan twist.

howdycakes.com



Prices
Single Slice  $5.30
Whole cake  $30.50

Prices
Testing tray  $18.00
Cake trio  $15.00

Chocolate Crockett
Three layers of rich chocolate cake filled 
with luscious Belgian chocolate and 
panache. Topped with dark chocolate 
chips and a fresh cherry glaze.

Lime Lodestar
Our famous key lime pie. Made with 
our award winning warm graham 
cracker crust that melts in your mouth.

Blueberry Bonnet
Our fruity favorite. Vanilla cream cake 
with fresh juicy blueberries mixed 
within. Topped with a raspberry drizzle.

Lemon Longhorn
Lemon cake with raspberry filling inside. 
Topped with white buttercream icing.

Almond Alamo
Our rich Italian buttercream almond 
cake. Moist cake topped with whipped 
cream, powdered sugar, and almonds.

Capital Special
Our most popular flavor! Vanilla cream 
cake with fresh strawberries, 
raspberries, and blueberries. Topped 
with buttercream icing, graham 
cracker crumbles, and fresh fruit on top.

Buccees’ Buckeye
Layers of salty peanut butter frosting 
sandwiched between rich dark 
chocolate cake. Topped with Reese's 
peanut butter cup crumbles.

Caramel Cactus
Our rich caramel layered cake filled with 
coffee flavored filling. Topped with 
caramel drizzle, whipped cream, and 
graham cracker crumbles.

Red Velvet Ranger
Red velvet cake topped with thick 
cream cheese icing, chocolate chips, 
and cake crumbles.

Howdy Cakes

923 Seton Ave  Austin, TX 73301 •  howdycakes.com
P  +1.512.739.1888 •  F  +1.512.739.1888





SAILSMEN
NATIONAL
CONVENTION

SailsmenNational.com
Baltimore Convention Center

September 4–9, 2023

SAILSMEN
NATIONAL
CONVENTION

This poster aimed to promote the Sailsmen National Convention in Baltimore, Maryland—a city 

known to be the capital of sailing. The convention is held for salesmen from all around the world.  

The concept was created by playing with the phonetics of the words “sailsmen” and “salesmen”. 

The color blue has been historically associated with corporations and water. The morphing of two 

iconic shapes—the boat for sailing and a tie for salesmen reinforces the concept of the poster 

by forming a human figure.
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